5 Ways to Get in the Press When You Don't Have Any News

By Penny Haywood, author of the best-selling business book: DIY PR - the Small Business owner's Guide to 'FREE' publicity (Batsford, paperback) and MD of PHPR Ltd, boosting businesses brilliantly since 1986.

News is the plural of new – a new product or service, a new idea, a new award, a new hire, a new building They’re all news to some media: on or offline, depending on the relevance of your story to the readership or audience of the media you choose to target.

So what do you do if you’re short of news? Create your own and link into others!

1.  I feel a Survey Coming On

One of the most successful ways of generating news when you do not have specific news to announce is to run a survey. Conduct and publish a survey on an area that is relevant to your business and is likely to have general appeal. 

I have seen surveys of children's pocket money amounts from a building society, local house prices from estate agents and all sorts of mortgage providers, but there is no reason why you could not survey:

lunch prices in your town if you're a restaurant offering a particularly good deal on lunches

B&B rates in your area if you run a B&B

pub prices or changing drinkers habits if you're in the trade

any seasonable goods from fir trees at Christmas time (compared with the rest of the year) to school clothes at the start of term, as long as your business has some sort of connection to these items.

Surveys are particularly popular with radio news desks. They can make them sound short, snappy and authoritative. You may be asked to do a radio interview after releasing a survey, if not the first time, then later, as the survey data builds up to show a demonstrable trend. 

2. No news? Then Comment

Comment on the main topical issues of the day that affect your business. 

health

industry

education

economics

transport

defence

environment

foreign trade

IT

weather 

seasonal subjects

These topics can all hit the news big time, but you have to keep up with the latest news and be prepared to act fast. 

Listen to the early morning radio news to pick up the big topics.  

Work out a short one to two short sentence response that allows you to relate the topic to your business 

Get on the telephone as soon as possible to journalists and broadcasters that you have seen commenting on these issues. 

If at first you do not succeed, make your comments shorter and snappier and keep trying. 

3.  Take a Letter

Do not forget that you can get your comments on topical issues into the Letters pages. Make sure you comment on current topics related to your business area if you want to build credibility in your own specialist areas. 

Some small business owners work the letters pages brilliantly, and some completely fail to do so. Keep your letters down to a couple of short pithy paragraphs, with sort sentences and to the point comment. Address your letters to the editor and mark them 'For the Letters Page'.

4. Quotable Quotes

You can build up to being a source of expert comment in your particular area of expertise.  Regularly feed in short quotable quotes to key journalists writing on topical issues relating to your own business area.

Busy journalists on short deadlines often find they cannot get hold of people from larger companies just when they want them. Big companies often do not have personnel available after 5pm, but that's when the news writers are just hotting up on a daily paper. If you have proved yourself to be on the ball and good at coming up with good short quotable comments they will start coming to you for comment. They will, if you have given them your home number. With luck, you will be added to their regular list of people to contact when they are writing about that subject. 

It's when the journalists start coming to you for comment: that's when you know you have cracked this PR business! 

5. Don't Forget Radio 

Radio in particular needs to break up the presenter's voice with some audio variety and they do that with music and interviews. Lots of different voices make for radio 'colour'. 

That audio variety of sound means that there is often scope for short comment or 'sound-bites', ranging from 3 seconds up to more in-depth interviews. These opportunities can range from phone-in programmes to pre-arranged interviews with a radio journalist on a topical issue. Interviews can be recorded down the phoneline, or in the studio, Practise getting any comment down to really tight, short sentences and phrases first before you pick up the telephone to offer your tuppence-worth.
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